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LINKEDIN:
Profile and Use



LinkedIn

LINKEDIN Q & A

What is the purpose of LinkedIn?
Is a LinkedIn profile necessary?

Why should | be on LinkedIn?



LinkedIn

LINKEDIN Q & A

Q: What is the purpose of Linkedin?

A: LinkedlIn is the world's largest professional networking platform. Its purpose is to
connect people. It is social media for professionals and for professional networking
purposes.



LinkedIn

LINKEDIN Q & A

Q: Is a LinkedIn profile necessary?

A: YES! Not only can LinkedIn help you build a network, but it also can help you get
discovered. LinkedIn is where recruiters start when they are looking for talent.



LinkedIn

LINKEDIN Q & A

Q: Why should | be on LinkedIn?

A: LinkedIn will allow you to be noticed. It is one aspect of your personal brand. It will also
enable you to connect with millions of people. It should be your second strategy for growing your
network. You can learn about companies, careers and people on LinkedIn.

Internship Architects’ Networking course offers many suggestions for growing
your network.



LinkedIn

LINKEDIN GETTING STARTED
Step 1: Complete your LinkedIn Profile
Step 2: Search for positions
Step 3: Join groups, follow companies, etc.
Step 4: Post

Step 5: Connect with people



LinkedIn

LINKEDIN GETTING STARTED

Let’s get started building your LinkedIn profile.

If you DON'T have an account on LinkedIn or a profile yet, STOP and set that up.



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

This course is designed to be a workshop. You will work on your LinkedIn profile as you
proceed through the lesson.

Open your LinkedIn profile

e Review your profile and note changes needed as you proceed through the video



LinkedIn

LINKEDIN GETTING STARTED
Have the following items to help you throughout the rest of this lesson:

e The LinkedIn Profile Checklist and open it in another tab or print it out!

e A copy of your resume

e A copy of the Resume Information Gathering Activity (from the Resumes: Drafting course if
you took it)

e Your LinkedIn account open in another tab

These items will help you add your experiences to your profile.



LinkedIn

LINKEDIN GETTING STARTED
To complete this workshop lesson:

Woatch the video which focuses on each section of your LinkedIn profile
Pause the video

Review your LinkedIn profile in comparison to the checklist and the video
Complete/update your profile as you go

Restart when ready to move onto the next section



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

Be complete and accurate when setting up or updating your profile!
Make it inviting, engaging and interesting

Market yourself and your skills

Put forward a professional image

Compare your profile with the checklist



LinkedIn

STEP 1: COMPLETE YOUR PROFILE
Be complete and accurate when setting up or updating your profile!

Name-same name as your resume=Ilegal name

Headline-make it interesting, not just “student at Gotcha University”
City/Location—use a city area near you for instance Boston Metropolitan Area
Banner—customize it, upload your own picture or use a relevant stock image
Picture—get a professional headshot, dressed well, no distracting background



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

PHOTO/BANNER

J Professional headshot
(close up, professional
dress, chest up, good

quality)

A Banner is customized to
person or industry of
interest

3 “Open to Work” is

highlighted (if interested
in being recruited)



WHAT NOT TO DO!

Can you identify why not?

STEP 1: COMPLETE YOUR PROFILE
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STEP 1: COMPLETE YOUR PROFILE
WHAT NOT TO DO!

Can you identify why not?

Send this to mom, but

potential boss doesn't

need to see the
Would you hire wedding guest photo
this guy?

Too much brick!
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STEP 1: COMPLETE YOUR PROFILE

BASIC INFORMATION

3 Full, legal name, same as
resume
3 City location is broad

Albany, New York Metropolitan Area

New York City Metropolitan Area - Contact info
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STEP 1 COMPLETE YOUR PROFILE Driven by Strategy, Fueled by Innovation | Business Student

Exploring Entrepreneurship at Every Level | NCAA Division 1 Men's

HEADLINE (under name) Basketball Manager
J Engaging, connected to career goals
a Presents passion, motivation, interests or
skills
a Uses industry keywords
Q Strengthens your personal brand Passionate about People and Purpose | NCAA D1 Athlete |

Marketing Student at[____ University | Concentrations in Digital
Marketing and Brand Management
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STEP 1: COMPLETE YOUR PROFILE
WHAT NOT TO DO!

Why not?

Statistics major at University

Undergraduate Student at University
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STEP 1: COMPLETE YOUR PROFILE

WHAT NOT TO DO!




LinkedIn

STEP 1: COMPLETE YOUR PROFILE

STOP AND WORK ON YOUR PERSONAL INFORMATION SECTION!
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LinkedIn

STEP 1: COMPLETE YOUR PROFILE

ABOUT (paragraphs)

Well written paragraphs
Engaging content

Doesn't list information
gathered elsewhere
Focuses on skills, career
readiness competencies and
results

What are you telling others
about you; your personal
brand

About

As an international student-athlete and Marketing major at University (Class of 2027) | bring a vibrant blend
of academic excellence, hands-on experience, and a passion for delivering impactful results. As a D1 Water Polo
athlete | have learnt teamwork, leadership and discipline skills - as well as how to thrive under pressure and in a
fast-paced environment. Out of the pool, | have gained hands-on marketing experience through my CURCA
Summer Research project and an on campus Marketing Internship, where | strengthened my critical thinking,
communication and technical skills. In additon to this, | have worked as a Resident Assistant, surveyor, tutor, coach
and au pair - helping me broaden my professional scope, learn how to connect with people and thrive in different
environments.

| am passionate about people and | am seeking marketing internships to apply my creativity and strategic thinking
in real-world scenarios.

About

ASPIRING CPA

FSO Assurance Staff auditor at EY in New York with a passion for problem solving, critical thinking and teamwork.
After passing all four sections of the CPA exam, | am currently working towards meeting the remaining
qualifications to be awarded my license while also immersing myself in the fundamentals of public accounting.
Graduate from {_ Tollege (now[ jty) with a BS/MS in Accounting. In addition to graduating summa
cum laude, | was presented with an Academic Excellence Award for my scholastic ability in the accounting major.
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STEP 1: COMPLETE YOUR PROFILE

WHAT NOT TO DO!

About

| am currently studying Politica
campus | am involved with Stu
As a Student Dialogue Associat
about controversial issues. | am
activism and communication skill$

Bcience and d Sexuality Studies atI:ICollege. On

e initiative called Dialogue Across Differences.
ampus to host productive and healthy dialogue
#ing political divides, and one day hope to utilize

bss the political spectrum.

en's, Gender, 2

PUpport human rights 3



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

STOP AND WORK ON YOUR ABOUT SECTION!
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Hayes Fields @ - 2nd

Storyteller at Heart

_ - - Dylan Garlepp - 2nd & ... ®
STE P 1 . CO M PLETE YO U R P RO Fl LE a_% ~ Undergraduate on a Mission | Business & ... Justfinished the colirse "Project Managemerit for
- 2mo - @ Creative Projects” by Richard Harrington! Check it
Hi everyone! I'm actively seeking a new role and ... more
ACT'V'TY/POSTS would appreciate your support. If you hear of any
opportunities or just want to catch up,... more Linked ) Learning

J Post regularly (once a month) _ o
Project Monoggmgnf ‘fyc‘yr‘Crecnve Projects
J Pictures with posts
Q Post professional topics, not
personal Dylan is open to work Jer—
Looking for Remote or On-site or Hybrid roles
- Cor_nment or repOSt on other in New York, United States
topics

(View job preferences)

Certificate of Completion
linkedin.com

d7 @ B3 9 & .
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STEP 1: COMPLETE YOUR PROFILE
ACTIVITY/POSTS WHAT NOT TO DOQO!

% Post too frequently
%  Post non-professional content
%  Only ever re-post



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

EDUCATION
| All schools are listed
(| Information is accurate
J Activities and honors listed

ADDITIONAL SECTIONS

a
a

Completely filled in
Adds to your profile and getting to know
you

EXPERIENCE

Iy W Ry Wiy Wy Wiy Wiy N

All experiences are listed

Information is complete and accurate
Skills developed are included

Not a reiteration of resume

Focus on competencies/skills in text
Can list Linkedin skills

Customized icons if available
Consistent formatting



LinkedIn

STEP 1: COMPLETE YOUR PROFILE

STOP AND WORK ON YOUR ENTIRE PROFILE AND A POST!






LinkedIn

STEP 1: COMPLETE YOUR PROFILE

How is your profile? Is it much improved?



LinkedIn

STEP 1: COMPLETE YOUR
PROFILE

One other thing, be sure

your URL address is
customized.

LinkedIn will give you a URL
with your name and several
letters and numbers. You need
to simplify and customize it.

6 Public profile & URL
oy = www.linkedin.com/in/kristyll

Public profile & URL

Edit your custom URL

Personalize the URL for your profile.

www.linkedin.com/in/kristyll @



LinkedIn

USING Al
Use Al as a tool to refine or improve your profile, not to write it.

Ask Al to help you refine your Headline, About, and Experience sections. Provide it the information
you want included and the industry you are targeting.

e You will have to copy and paste what you have in LinkedIn, Al won’t go to your profile
e As always with Al generated material, take your content and the Al suggestions and combine
the two so it sounds like you. Don't just use the Al material.



LinkedIn

USING Al
Example Prompts:

e Provide 3 suggestions for a LinkedIn headline that draws attention to my skills and experience
in A, B and is focused on jobs in X

e Write a 3 paragraph LinkedIn About section highlighting my skills in A, B, C using keywords for
a career in X

e Improve my About/Experience sections of LinkedIn with keywords for x industry so that
recruiters will find my profile



LinkedIn

STEP 1: COMPLETE YOUR PROFILE
Take one last OVERALL look at your entire profile

Fully complete profile, all sections have content

Well written/edited no typos, errors

Factual, accurate information (the same as your resume)
Professional content

URL address is customized

Keywords are utilized

Al content edited to sound like you

L O0do0dd
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STEP 1: COMPLETE YOUR PROFILE

STOP AND WORK ON YOUR ENTIRE PROFILE

DON'T FORGET TO CUSTOMIZE YOUR URL






LinkedIn

STEP 1: COMPLETE YOUR PROFILE

What do you think of your full LinkedIn profile?

Don’t start actively networking on LinkedIn until your profile is complete and professional.

Now to start using LinkedIn!



LinkedIn

LINKEDIN GETTING STARTED
Step 2: Search for positions
Step 3: Join groups, follow companies, etc.
Step 4: Post

Step 5: Connect with people



LinkedIn

STEP 2: SEARCH FOR POSITIONS

m Q finance internships is boston

The job search feature on LinkedIn
will allow you to search for
positions.

Set up job alerts. wr

Even if you are not ready to apply
yet, start exploring options.

Date posted ¥ Remote Easy Apply

48 results @ Boston, MA (50 mi) v

Financial Planning & Analysis - Finance
Intern | North America @

Simon-Kucher

Boston, MA

2 days ago

2027 Commercial Banking Summer
Internship - Early Careers @

Wells Fargo

Boston, MA

SEM 4 company alumni work here

5 days ago

Audit Intern Winter 2027 @

Crowe
Rnctan MA

® B Claim Premium_
o 2 & o MDS; @ g e

Experience level v Employment type ~ Company ¥ Under 10 applicants In my network

How promoted jobs are ranked @

X
£1:4 Simon-Kucher

Financial Planning & Analysis - Finance Intern | North
America @

X Boston, MA - Reposted 2 days ago - Over 100 people clicked apply
Promoted by hirer - Responses managed off Linkedin
X
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STEP 3: JOIN and FOLLOW

e Join Groups
o Your college/university
o Career centers
o Industry focused groups
o Any topic of interest
there are soooo many

m Q I'm looking for... [ .} :: = D

About 2,000,000 results

rud

° Public Group

Artificial Intelligence, Machine Learning, Data Science & Robotics
Public Group

3M members

Navigating the World of Al, ML, Data Science, Deep Learning, and Robotics.

The Social Media Marketing Group

3M members

The Social Media Marketing group is the largest LinkedIn group in the world focused on digital marketing
and aims to help businesses of any size leverage social media to get more followers, sales opportunitie..

Harvard Business Review Discussion Group
Private Group

3M members

At Harvard Business Review, we believe in management. If the world's organizations and institutions
were run more effectively, if our leaders made better decisions, if people worked more productively, we ..

Python Developers Community (moderated)
Public Group

3M members

Scikit-Learn, Claude Al, Claude Code, Claude Mythos, OpenClaw, Keras, NumPy, Mojo, Theano, Pandas,
Django, PyTorch, SciPy, Tensorflow, PyScript, Matplotlib, OpenCV, FastAPI, Flask, Bottle, CherryPy, ...
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m Q I'm looking for... o

STEP 3: JOIN and FOLLOW

Companies v Locations ¥ Industry ¥ Company size ¥ All filters

About 40,000,000 results

, Apple@

e Follow Companies
o) TG rg eted e m p | Oye rs ‘ gg:]e[)r;lr‘eg’sg;vﬁcif:::;‘ronics Manufacturing

We're a diverse collective of thinkers and doers, continually reimagining what's possible to help us all do what we love
in new ways. And the same innovation that goes into our products also applies to our practices — strengthening our ...

O D ream com p anies SEM 3 people from your company were hired here - 18M followers

Microsoft [
Software Development
Redmond, Washington

Every company has a mission. What's ours? To empower every person and every organization to achieve more. We
believe technology can and should be a force for good and that meaningful innovation contributes to a brighter world ..

Tesla @

Motor Vehicle Manufacturing - Austin, Texas - 12M followe!

@ homas works here - 20M followers

& Ranked on Linkedin Top Companies
@ Brian & 35 other connections follow this page

+ Follow Visit website & @

Home About Posts Jobs People

IBM ©
IT Services and IT Consulting
Armonk, New York, NY

At1BM, we do more than work. We create. We create as i , and engi We create with our
partners. We create with our competitors. If you're searching for ways to make the world work better through

SEM 4 people from your company were hired here - 20M followers
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STEP 4: POST

Post on a regular basis:

Academic news—awards, graduation, projects
Job news—starting or leaving work

Significant accomplishments

Event attendance

Repost with comments
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STEP 5: CONNECT WITH PEOPLE
The real power of LinkedIn is connecting and networking with people.
Start by adding people you know to your LinkedIn network.

Add: friends, family, classmates, professors/teachers, co-workers, supervisors, etc.

QD (7o) (i)
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STEP 5: CONNECT WITH PEOPLE

Understand CONNECTIONS 1st, 2nd, 3rd Alicia Pepe ) She/Her - 1st <

e 1st connections are people who are your

connections in LinkedIn M' h l Sm° h . 2nd .
e 2nd connections are people that you Ic ae It

have mutual connections
e 3rd connections are people that are in a

group with you Snoopy Lin - 3rd -
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STEP 5: CONNECT WITH PEOPLE
CONNECTIONS 2nd

e Use your mutual connections to
help you connect

e Ask mutual connections to
introduce you (outside of
LinkedIn)

Michael Smith - 2nd

Project Manager at Self Employed
Albany, New York, United States - Contact info

500+ connections

ﬁqﬂ Maria, Kayla and 35 other mutual connections -
() (o)
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STEP 5: CONNECT WITH PEOPLE

“Add a Note” if you don’t know the person (but limited number/month)

Add a note to your invitation? b4

=+ Connect 1 M essage Personalize your invitation to Shawn Pepe by adding a note. LinkedIn
members are more likely to accept invitations that include a note.

Add a note Send without a note
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STEP 5: CONNECT WITH PEOPLE

Check the “Contact Info” section. Some
people include an email address, so you
could email them directly (save the note
for someone without an email)

Once you are 1st connections, you can
message unlimitedly.

Michael Smith - 2nd
Project Manager at Self Employed

Albany, New York, United States - Contact info _

500+ connections

ﬁqﬂ Maria, Kayla and 35 other mutual connections

(o) (i)
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m Q tesla 0
Locations ¥ Industry ¥~ Company size ¥ All filters

About 1,100 results

Tesla @
i Motor Vehicle Manufacturing

Austin, Texas

+ Follow

Tesla is accelerating the world’s transition to sustainable abundance. To achieve our mission, we're building a world
powered by solar, enabled by battery storage and transported by electric vehicles. We're committed to hiring and ...

@ Brian & 35 other connections follow this page - 12M followers

Tesla Energy + Follow
& Services for Renewable Energy
Austin, Texas

Our mission is to accelerate the world’s transition to sustainable energy. To accomplish this mission, we offer an ecosystem
of products that comprehensively address our world’s clean energy generation, storage and transportation needs. ACross ...

64K followers

STEP 5: CONNECT WITH PEOPLE
Tesla Outsourcing Services @
T=sia Outsourcing and Offshoring Consulting

Albany, NewYork

COMPANY CONTACTS

e Know of a company where you'd like 1
v

to work? -
e Search for the company in the

search box

Tesla ©

® Remem ber tO fO”OW them Motor Vehicle Manufacturing - Austin, Texas - 12M followers - 10K+ employees
® Linkedln WI” help you ﬁnd people Ot @ Brian & 35 other connections follow this page

those companies EEID (vistwevsie 2) (=)

e (o to the company page Home About Posts Jobs People

i .

g : | {
= . - gid—==

. ' _ W B

7" 4

Overview
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STEP 5: CONNECT WITH PEOPLE

COMPANY TABS Tesla @

Motor Vehicle Manufacturing - Austin, Texas - 12M followers - 10K+ employees
e Jobs tab to see their current

postings

e People tab to find people who (Visit website @> @
have the company name in theil
profile

@ Brian & 35 other connections follow this page

Home About Posts Jobs People

Tt 1



90,920 associated mem

{ Search employees by title, keyword or school

Where they live Where they studied

51,424 | United States 841 | San José State University

22,100 | California, United States 642 | University of California, Berkeley

17,270 | San Francisco Bay Area 547 | Texas A&M University

STEP 5: CONNECT WITH PEOPLE

495 | University of Waterlo

10,034 | Texas, United States

[
P E O P L E TA B 6,878 | Austin, Texas Metr People you may know
I
e Now a searchable database of
all the people on LinkedIn with
. . i . Thpmas Pierce - gnd Cas Krauza -.2nd Dylan Karlok - gnd
this company in their profile frmetrseiceiy- | e et
e Connect with people of interest S oah, and oner micar T
connections John DePerno is a mutual connection connections

to you ( comr )| | comem )| [ comex )

e For 2nd connections, ask your
mutual connections to introduce
you

Diana Slobodian - 2nd Darby Wilson JR - 2nd Marin Wenig - 2nd
Tech Policy & International Hudson Valley Community Sr HR Partner at Tesla
Security @ Columbia Universi... College
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STEP 5: CONNECT WITH PEOPLE
ALUMNI OF YOUR SCHOOLS

Networking with alumni can lead you to find
connections in careers, locations, industries,
and companies

e Search for your college/university (high
schools limited)

e Go to the company page

e Use the “Alumni” tab (instead of the
people tab)

Dickinson College @
A revolutionary liberal-arts college located in the heart of Carlisle, Pennsylvania.

Higher Education - Carlisle, Pennsylvania - 32K followers - 23K alumni

° Heather & 2 other connections work here

Frotonns ) ()

Home  About Posts Jobs  Alumni -
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STEP 5: CONNECT WITH PEOPLE
ALUMNI OF YOUR SCHOOLS

e Takes you to a searchable database
(much like the company one)

e Use the search box to search alumni
who works at a company, are in your
career field, etc.

e Use the Categories provided such as

“where they work”, “where they live”,
“what they

23,112 alumni 8

[ Search alumni by title, keyword or company \/J

23,112 alu

Search alumni b

Where they work

525 | Dickinson College

2 | Vanguard
[ 1
1 | University of Pennsylvania

40 | Deloitte

37 | Morgan Stanley
[ ] People you may know

S -

Mindy Dowdle, ... - 2nd Mariah Welgert 2n d
Human Resources & Talent Human Rest
Acquisition Specialist at Evolv.

IS

rez, Pam Fisher, MBA, and 2
the

Shelley Hess is a mutual connection

What they studied + Add

2,589 | Political Science and Government

2,297 | Economics

1,650 | Psychology

1,601 | English Language and Literature/Lett...

1022 | Uintar

Mattie Schloet... - 2nd
Talent Acquisition & Recruiting |
People & Culture

3K followers « Brian DeMarco and
aura Le

1§ Connect ) ( Connect

-
Follow D)

by “

Chloe Heller - 2nd Caroline O' Leary 3rd
Student-Athlete at Dickinson Talent Acquisitio
College | Talent Acquisition... Spec\ahst

Heather Chamnion is a mutual

L

Gretchen John... - 2nd
Talent Management | Talent
Acquisition | Diversity, Equity ...



23,112 alumni 8

[ Search alumni by title, keyword or company \/J

Where they work 23112 alumni 8

[ Search alumni by title, keyword or company

525 | Dickinson College

STEP 5: CONNECT WITH PEOPLE
ALUMNI OF YOUR SCHOOLS

e Use mutual connections for 2nd
connections

e Reach out to alumni connections and
ask for career advice, many alumni
enjoy helping students

What they studied + Add
42 | Vanguard

1 | University of Pennsylvania

40 | Deloitte

2,589 | Political Science and Government

2,297 | Economics

IS

1,650 | Psychology

- 1,601 | English Language and Literature/Lett...

37 | Morgan Stanley

[ ] People you may know
a v
L
Mindy Dowdle, ... - 2nd Mariah Weigert... - 2nd Mattie Schloet.
Human Resources & Talent Human Resources Professional Talent Acquisition &
Acquisition Specialist at Evolv. People & Cult

Amy Alvare MBA, and 2 3K followers - Brian DeMa)
other cti Shelley Hess is a mutual connection Laura Legg are mutual conneY
1§ Connect ) ( Connect ) C Follow D)

b 0 g

Chloe Heller - 2nd Caroline O'Leary - 3rd Gretchen John... - 2nd
Student-Athlete at Dickinson Talent Acquisition Senior Talent Management | Talent
College | Talent Acquisition... Specialist Acquisition | Diversity, Equity ...

Heather Chamnion is a mutual



LinkedIn

STEP 5: CONNECT WITH PEOPLE
Your college may have additional networking platforms or resources. Inquire at your career center.

Internship Architects’ Networking course will provide you with information on how to connect and
what to say to possible connections found on LinkedIn.



LinkedIn

ACTIVITY
Time for you to use LinkedIn to find some interesting:

e Jobs
e Companies/Groups
e NETWORKING CONTACTS



LinkedIn

ACTIVITY
Time for you to use LinkedIn!
Complete the LinkedIn Activity.

Find jobs, companies and people on
LinkedIn

Al INTERNSHIP ACTIVITY
LINKEDIN

Time to use LinkedIn (you must have a profile to use LinkedIN)! LinkedIn will be
valuable to help you get discovered and to find some solid networking contacts.

Refer back to the video for the steps/procedures to find networking contacts if
necessary.

Directions: Open your LinkedIn account and be on your home page. Using LinkedIn,
complete all the following sections of the LinkedIn Activity.
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LinkedIn Activity

Did you find some people with whom you will connect? From your college? From a

company of interest?

LinkedIn will be another useful tool in your career toolbox.



LinkedIn

REFLECTION and LESSON COMPLETION

1. Complete the Reflection and Action Steps.
2. Take the quiz to complete this lesson and move on to the next lesson.

The Internship or Job Search Strategies course is recommended next.

Thank you for using Internship Architects’ blueprints.

Every great future
begins with a blueprint.



